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At Google, they call it the toothbrush test. Shortly after returning to being the firm’s chief executive in 2011, Larry Page
said he wanted it to develop more services that everyone would use at least twice a day, like a toothbrush. Its search
engine and its Android operating system for mobile devices pass that test. Now, with a string of recent acquisitions,
Google seems to be planning to become as big in hardware as it is in software, developing “toothbrush” products in a

variety of areas from robots to cars to domestic-heating controls

Its latest purchase is Nest Labs, a maker of sophisticated thermostats and smoke detectors: on January 13th Google said
it would pay $3.2 billion in cash for the firm. Google’s biggest move into hardware so far is its $12.5 billion bid for
Motorola Mobility, a handset-maker, in 2011. In recent months it has been mopping up robotics firms (see table), most
notably Boston Dynamics, which makes two- and four-legged machines with names like BigDog and Cheetah that can
walk and run. Google’s in-house engineers have also been busy working on driverless cars and wearable gadgets such as

Google Glass.

Nest takes Google into the home-appliance business, which is how another, much older American conglomerate got
started. General Electric (GE) produced its first electric fans in the 1890s and then went on to develop a full line of
domestic heating and cooking devices in 1907, before expanding into the industrial and financial behemoth that is still
going strong today. The common factor shared by GE’s early products was electricity, something businesses were then
just learning to exploit. With Google’s collection of hardware businesses, the common factor is data: gathering and

crunching them, to make physical devices more intelligent.

Why fork out so much for a startup that makes such banal things as thermostats? Paul Saffo of Discern Analytics, a
research firm, argues that Google is already adept at profiting from the data people generate in the form of search
queries, e-mails and other things they enter into computers. It has been sucking in data from smart phones and tablet
computers thanks to the success of Android, and apps such as Google Maps. To keep growing, and thus to justify its

shares’ lofty price-earnings ratio of 33, it must find ever more devices to feed its hunger for data.
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Other big technology firms are also joining the battle to dominate the connected home. This month Samsung announced

a new smart-home computing platform that will let people control washing machines, televisions and other devices it

makes from a single app. Microsoft, Apple and Amazon were also tipped to take a lead there.

1.some Google services are compared to toothbrushes because

A.both would be necessities in daily lives

B.both would be innovative and dazzling

C.both would be cautiously used per day

D.both would make lives more colorful

2.the word ‘crunching’ in paragraph 3 probably means

A. smashing B. ushering C. analyzing D. observing

3. data can be acquired from all of the following sources Except

A. search engines B. mobile phones C. panel PCs D. letters

4. we can infer from the last paragraph that

A. many hi-tech companies are interest-driven

B. many big technology companies want to expand their influences

C. companies which win the battle can earn a deal of money

D. competition in this field is getting increasingly severe

5. the most suitable title for this passage may be

A. Google, amazing
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B. Google, everywhere

C. Google, creative

D. Google, intelligent
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At Google, they call it the toothbrush test. Shortly after returning to being the firm’s chief executive in 2011, Larry Page

said he wanted it to develop more services that everyone would use at least twice a day, like a toothbrush. Z—fEHZ& £ H

&b 1ts search engine and its Android operating system for mobile devices pass that test. Now, with a string of recent
acquisitions, Google seems to be planning to become as big in hardware as it is in software, developing “toothbrush”

products in a variety of areas from robots to cars to domestic-heating controls

Its latest purchase is Nest Labs, a maker of sophisticated thermostats and smoke detectors: on January 13th Google said
it would pay $3.2 billion in cash for the firm. Google’s biggest move into hardware so far is its $12.5 billion bid for
Motorola Mobility, a handset-maker, in 2011. In recent months it has been mopping up robotics firms (see table), most
notably Boston Dynamics, which makes two- and four-legged machines with names like BigDog and Cheetah that can
walk and run. Google’s in-house engineers have also been busy working on driverless cars and wearable gadgets such as

Google Glass.

Nest takes Google into the home-appliance business, which is how another, much older American conglomerate got
started. General Electric (GE) produced its first electric fans in the 1890s and then went on to develop a full line of
domestic heating and cooking devices in 1907, before expanding into the industrial and financial behemoth that is still
going strong today. The common factor shared by GE’s early products was electricity, something businesses were then
just learning to exploit. With Google’s collection of hardware businesses, the common factor is data: gathering and

crunching them, 58 @& R H A4k to make physical devices more intelligent

Why fork out so much for a startup that makes such banal things as thermostats? Paul Saffo of Discern Analytics, a

research firm, argues that Google is already adept at profiting from the data people generate in the form of search

queries, e-mails and other things they enter into computers. It has been sucking in data from smart phones and tablet

computers thanks to the success of Android, and apps such as Google Maps. =& XK H 4t To keep growing, and

thus to justify its shares’ lofty price-earnings ratio of 33, it must find ever more devices to feed its hunger for data.

Other big technology firms are also joining the battle to dominate the connected home. This month Samsung announced
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a new smart-home computing platform that will let people control washing machines, televisions and other devices it

makes from a single app. Microsoft, Apple and Amazon were also tipped to take a lead there. 38 I @& & H &b
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FEAH(Google), H IR FRIPIR". 7E 2011 4, HH A (Larry Page) EHHEEZA A M EHFEHITE,
ZEARMMEER, FERHAREELRILEINEBRESEHAHRNRS, RETH —F. SROBRTIENBI)
B & 3 ) 22 5 (Android) BAE RGEAEE T XM IAE, FEEEH—RIIKHFE, AR ESNEATTEKE
3k, MEEEREFERE EMBARREFRBIARERZESTESR, BEFRBARZ TR =5,

BRI BT o 5 R S TR AR R 55 PRI B8 (S 7 Nest Labs. 1 H 13 H, #HER, #HLl R2ZETHE
WIEZ AT . 7E 2011 £F, AHKEL 125 23R 7 E F WL G i BEHE 2 hi#e 3 #1 (Motorola Mobility), X A#KE] B
NI EREA TG FERI B — K. EBE/NH, EBRER TILENSAAR, HPRELKE LT AT
(Boston Dynamics), %2 8] A=) KA S5 5" P8 2k B Y 2k BB RILEE A\ e iE B A Uz . AR I8 T2 IF th—
HICTHIRENEBEEMTF R L, HlIn4 3RS (Google Glass).

Nest Labs BB SN T KR AT, XIERKE-FABMEWERTFHEIHT . £ 19 L 90 F4,
BRARSGEEHE—GRNME, FEE 1907 £k HERIIKKERRM T ERE, REAFANTILMEMEk,
WASKARSE R R . BAES RN RE — M HER—B, XEISRNER—MRINFERROTR. BKNOE
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R ATE RO R X T A =R I 2 S @ = I A R W8 2 B 58 A 7] Discern Analytics FIfR % - B 35 (Paul Saffo)
WA, BROLREBTHAEREA. BT EEEERE R BEERIRT . B T2 = U RAHHE (Google Maps)
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